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A campaigner (ENFP)
This is used to define an individual with prospecting, extraverted, feeling, and intuitive personality traits. These individuals are centered on embracing big actions and ideas, which reflect their sense of goodwill and hope to others. Their vibrant energy is noticed to flow in many directions. Under this, we are to come up with the real definition of a free spirit. They are less interested in excitement sheet and the pressure at the moment than the way they are enjoying emotional and social connections that they express to others. Energetic, compassionate, independent, and charming among the 7 % of the population where they are comprised can be felt in any crowd.
Strengths and weakness of a campaigner
Strengths
Curious, here the campaigner wants to go out and explore the world. They usually run away from their comfort zones. They are always open-minded and high levels of imagination; they see each aspect as part of the big thing. 
Observant, according to this, the campaigners do highly believe that there is no irrelevant action; thus, every move, shift, and the segment is just the idea of a given big thing. To satisfy their curiosity, they show an effort to notice every aspect as they try not to miss even one.
Energetic & Enthusiastic, they come up with new ideas and connections as they cannot hold their tongues. Their findings do excite them; they try to share with anybody who listens to them. Under this, they are provided with a chance to make more social connections that will give them new information and experience, which makes them, fit in their new friend’s opinion towards their current ideas. 
Good communicators, they all have strong people skills and also they had never expressed their ideas. They get attracted to both small talk and meaningful and deep ones. It means that this becomes a two-sided coin for them. 
Know how to relax; they consider having fun and experiencing the joys of life. This reminds them of time for shaking things up. They are also popular and friendly; this is based on adaptability and spontaneity as they combine this to form an approachable, exciting, and interesting based on altruistic and corporative friendly and spirit. 
Weaknesses
This is based on poor practical skills when it comes time for starting projects and conceiving ideas that involve other people. They do possess exceptional talent. When analyzing their skills based on admiration and also upkeep follow these project struggles. Since they have no external support from other people, their ideas remain just that. 
Fault independent, these individuals loathe and micromanaged as heavy rules restrain them. Campaigners tend to be independent for their fates. The main challenge facing campaigners here is that they live in a world of balances and checks, making a pill that they get difficult in swallowing.
Highly emotional, knowing that expressing your emotions is natural and healthy for campaigners to observe this and make it a core part based on their identity. It is also noted that it may come out strongly to the extent of causing problems to this personality type.  Therefore, when a campaigner is under critic, stress, or conflict, campaigners tend to undergo emotional bursts that are counter-productive based on best. 
Get stressed easily when they overthink it doesn’t benefit them. For example, the turbulent campaigners are considered very sensitive and caring deeply from the feelings of their partners present to them. Since they are popular, other individuals tend to seek guidance and help from them, which take time since a campaigner can’t respond yes to every request.
Overthinking, campaigners are considered not to take things at face. Theirs is to look for just underlying motives, just for even a simple thing. A campaigner can simply lose a bit of sleep just thinking why someone did a certain thing to them and their outcome response towards that.
Campaigner action plan
Look at development opportunities
Establishing the purpose
Record outcomes
Review and evaluate
Formulate action plan
Undertake development
Identity development need
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